
Source: Kantar Millward Brown Brand Lift Study, Q42019. Lifts represent directional increases 
between Control and Exposed.

EDUCATION:    

UNIVERSITY

S U C C E S S  S T O R Y B U I L D  A W A R E N E S S  of University’s educational programs

G R  O W  F  A  V  O R  A  B  I  L  I  T  Y  for the University among Audio listeners 

E F F E C  T I V E L Y  R  E A  C  H  potential students with strategic targeting

A  U  D  I  O  S  O  L  U  T  I  O  N  S

R E S U L T S

+7pts
Lift in Online Ad Awareness 
for University driven by Audio 

campaign

+5pts
Lift in Message Association 
for University driven by Audio 

campaign

O B J E C T I V E S

M U  L  T  I  - F O R  M A  T :  Leverage Audio, Display, and Video messages on Mobile

E N  G A  G I N  G  C  R  E A  T I V E :  Audio and Video ads were attention-grabbing, featuring a 

song and various student & faculty voices, and ending on the University’s tagline 

A U D I E N C E  T A R G E T I N G :  High School Graduates 18-34 on Audio

+6pts
Lift in Brand Favorability 

for University driven by 
Audio campaign




